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ABSTRACT 

This paper examined the impact of 

FADAMA III communication campaign on 

women empowerment through 

agriculture. This was premised on the 

significant role women play in the family 

and their willingness to save and cater 

for their family. The paper was anchored 

in the diffusion of innovation theory and 

aimed at ascertaining the proportion of 

the respondents who were aware of the 

innovations introduced in agricultural 

practices by the FADAMA III project. The 

study further sought to ascertain the 

proportion of the respondents that 

adopted these innovative practices or are 

ready to adopt them. The paper adopted 

a survey research design and drew a 

sample of 400 women from the 

population of rural women in Ayamelum, 

Anambra East and Anambra West LGAs. 

A 16-item questionnaire was developed 

as the instrument for data collection. 

Results obtained from the survey 

indicated that a significant proportion of 

the respondents knew about these 

innovative agricultural practices and 

were ready to adopt these practices. The 

study concluded that the activities of 

donor agencies were effective and 

recommended more workshop and 

training for rural women on these 

practices.  
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INTRODUCTION 

Apart from galvanizing active 

involvement and bridging the gender-

related gap to rural agricultural 

practices, the media play a significant 

role in driving appropriate information 

dissemination and greater awareness on 

innovative processes for sustainable 

agricultural development. Over the last 

five decades, considerable effort has 

been made throughout the world to 

provide women farmers and women on 

the farm with efficient, effective, and 

appropriate technology, training and 

information. The positive effects are 

beginning to show in agricultural 

production statistics and in indices of 

family welfare. For instance, according 

to the Food and Agricultural 

Organization [1], women produce over 

50 percent of the world’s food and 

comprise about 45 percent of the 

agricultural labour force, both globally 

and in developing countries.  Women 

invest virtually all their earnings, better 

than men, in their family’s well-being, in 

areas including child health, education 

and nutrition [2]; [3]. Women’s 

empowerment thus has a direct impact 

on agricultural productivity and 

household food security [4]; [5], and as a 

result it remains at the core of 

agricultural research. NGOs are 

increasingly targeting women as priority 

clients and strengthening their 

investments to empower women and 

reduce inequity between the sexes [6]; 

[7]. This sentiment has been echoed 

through the Sustainable Development 

Goals (SDGs) established during the 

United Nations Conference on 

Sustainable Development held in Rio de 

Janeirro in 2012 [8]: one of the 17 SDGs 

is “Achieve gender equality and 

empower all women and girls” (SDG#5) 

[9].  

Yet these successes still fall far short of 

what is needed at a time when public 

sector investments in agricultural 

research and extension are under 

pressure, when ever-greater demands 

are being placed on rural women in the 

face of rapid social transformation, and, 

in an increasing number of areas, when 

evidence of environmental degradation 

is mounting. The existing empirical 

studies of the “gender in agriculture” 

literature consistently reveal that 

women lack access to and control over 

recourses such as land and capital as 

well as agricultural inputs and 

technology such as improved crop 

varieties, training, information and 

marketing services [10]. Evidence also 

suggests that women have an 
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unmanageable workload; they lack 

access to credit or have no decision 

making power over credit; and are 

poorly represented in agricultural and 

non-agricultural groups and 

organizations [11].  

It is against this background of the 

critical role of women in the agricultural 

practices that this study is necessitated. 

The paper looks at the activities of 

Agricultural Development Programmes, 

the FADAMA III project, the International 

Federation of Agricultural Development 

(IFAD) and value- chain agricultural 

programmes in Ayamelum, Anambra 

East and Anambra West local 

government areas.  

Statement of the Problem 

Over the last three decades, Nigeria has 

experienced different agricultural 

development strategies with varying 

implications for rural women. In the 

1970’s, the World Bank –supported 

Agricultural Development Projects (ADP) 

were established in a number of 

Nigerian states. By the mid-1980s, the 

ADPs were found in every state; 

technology development and extension 

were major components of the 

programme. Toward the end of the 

decade, it became apparent that while 

rural women had an important role in 

production, they were largely excluded 

from the ADP agenda. A Women in 

Agriculture (WIA) Unit, with female 

extension staff, was established in every 

ADP throughout the country, with the 

goals of identifying the technical and 

information needs of rural women, 

assisting them to become more 

productive through training and 

technical dissemination and meeting 

those needs through trained and 

qualified agents working with women’s 

groups [12].  With the recent activities, 

the FADAMA III Project, the International 

Federation of Agricultural Development 

(IFAD), and the value-chain projects, it is 

not known if women are involved in the 

selection and design of agricultural 

technology. It is not clear whether or 

not women have adequate access to 

information regarding empowerment 

through agriculture. This is considered a 

major gap in knowledge and practice, 

thus requiring an empirical study. A 

study of this nature is imperative 

considering the huge resources being 

invested in campaigns aimed at 

sensitizing women for active 

participation in agricultural 

development and empowerment. The 

researcher therefore set out to examine 

the diffusion of this campaign among 

women and the extent the campaign has 

been able to encourage women 

participation in agricultural 

development.  

Research Questions 

The study is guided by the following 

questions: 

1 What is the disposition of the rural 

women towards the campaign 

message of empowerment through 

agriculture?  

2 What is the relationship between the 

educational level of the rural women 

and their exposure to the campaign 

message? 

3 What is the relationship between their 

educational level and their 

willingness to adopt the campaign 

message? 

Research Hypothesis 

H
0

: FADAMA III has not enhanced 

economic empowerment of rural women 

in  Agriculture. 

H
1

: FADAMA III has enhanced 

economic empowerment of rural women 

in  Agriculture. 

Scope of Study 

This study focuses on women farmers in 

Anambra North Senatorial Zone.  The 

three agrarian L.G.As of Anambra State: 

Anambra East, Anambra West and 

Ayamelum, are selected for the study. 

Record shows that these women have 

farming as their main source of 

economy. 

THEORETICAL FRAMEWORK 

This study adopted the Diffusion of 

Innovation Theory. The Diffusion of 

Innovation Theory relates to the many 

attempts since the Second World War to 

harness mass media campaigns for 

technical advances or for health and 

educational purposes in developing 

countries [13]. [14] inform that [15] was 

the principal chronicler of the diffusion 

of innovation tradition and that Rogers 

developed a model of information 

diffusion which envisaged four stages: 

Information, Persuasion, 

Decision/Adoption and Confirmation. 

The sequence of Information Diffusion 

is close to [16] stages of persuasion [17]. 

However, the role of the media is 

concentrated on the first stage 

(information and awareness, after which 

personal contacts, organized experts 

and advice and actual experience take 

over in the adoption process). 
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The theory of Diffusion of Innovation is 

suitable for this study because the IFAD 

and FADAMA III have innovations for 

agricultural practices. The mass media 

have disseminated these innovations. 

Through the value chain, agricultural 

campaigns across the communities, the 

rural dwellers are now further 

persuaded to take decision on these 

novel agriculture practices and to adopt 

them to improve their well-being.  

Conceptualizing Empowerment 

According to [18], the term or 

philosophy of empowerment did not 

initially develop in a gender context, but 

through the Brazilian Educationist, [18]. 

[19] inform that Paulo Feire developed 

the “Pedagogy of the Oppressed” (1970) 

to empower the poor, the “oppressed”, 

to resolve the contradiction to the 

“oppressors”, those in power. [20] 

explain further that Freire’s approach 

led to an influential social and 

educational movement and literacy 

program to create empowerment 

through critical consciousness, “la 

conscientizacao”  [21]. Later, he was 

named the founder of critical pedagogy, 

which views the role of education as 

promoting capabilities for individual 

development from a human rights 

perspective [22]. In the views of [23], 

the central objective of critical 

pedagogy is both the individual 

liberation to become a transformative 

towards democratic citizen, and the 

collective struggle of creating social 

transformation towards social justice in 

an egalitarian society. Through this 

educational awakening, the “oppressed” 

become aware of the mechanisms of 

their social oppression and can liberate 

themselves from manipulation [24]. This 

educational and radical perspective of 

empowerment changed when it entered 

the wider development – as well as the 

gender and development (GAD) – 

discourse in the 1980s. In contrast to 

the Women in Development (WID) 

approach of the 1970s, which aimed at 

the inclusion of women in development 

projects and discourse, GAD looked into 

the power dynamics in gender relations 

and social norms in particular contexts, 

and thus conducted a more in-depth 

analysis of underlying structural causes 

of women’s subordination. Broader 

associations of the term are the 

capability approach [25], and the 

typology of participation [26]. Others 

are sectoral approaches, such as social, 

political and economic empowerment 

[27]. [28] addressed the lack of men and 

masculinity in the GAD debate and 

opened the discussion in an IDS Bulletin 

edition on “bringing men in” by pointing 

out that they can also be marginalized, 

powerless and dependent on women’s 

love and respect. Research on 

masculinity examines how men perform 

within a culture or a set of institutions 

that reward and value masculine traits. 

The definitions of empowerment vary 

from narrow and simple, to broad and 

complex. Particularly development 

agencies which use economic 

interventions as a means of achieving 

empowerment have been accused of 

using the term as buzz word for neo-

liberal policies [29]. The term is also 

often criticized for being used to 

represent a predictive, static outcome, 

rather than a process [30]. 

In an attempt to uncover the meaning of 

empowerment, as it is used in the 

discourse and practice of development, 

[31] and also [32] distinguish between 

different modes of power visibility, 

linked to the three dimensions of power 

by [33]. The "power to" is a generative or 

productive power, as in the one-

dimensional perspective of power [34], 

which addresses the exercising of power 

over the interests of others through 

force or rebellion. "Power over" refers to 

being able to control actions and 

resources to suppress certain conflicts 

from being discussed. This is related to 

the second dimension described by [35], 

referring to a power within certain 

biases. In this scenario, to become 

empowered means to move from non-

participation in decision-making to 

participation by making previously 

concealed grievances a subject within 

the economic and political structures of 

society. "Power within" refers to 

enabling personal qualities of self-

acceptance, self-respect or spiritual 

strength [36]. "Power with" relates to 

collective power that can be greater than 

individual power. [37] also differentiate 

between the mode of operation of power 

(oppressive, challenging, creative), and 

the mode of appearance (in speech 

acts/texts, institutions and daily 

practices). 

[38] conceptualize women's 

empowerment in a similar way to 

Kabeer; they view empowerment as a 

progression from awareness to agency 

that depends on resources, education, 

political conditions and subjective 
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factors, which influence the existence 

and consciousness of choice. 

Gender Issues and Agricultural 

Practice in Nigeria 

It is now widely demonstrated that rural 

women, as well as men, throughout the 

world are engaged in a range of 

productive activities essential to 

household welfare, agricultural 

productivity, and economic growth. Yet 

women's substantial contribution 

continues to be systematically 

marginalized and undervalued in 

conventional agricultural and economic 

analyses and policies, while men's 

contribution remains the central, often 

the sole, focus of attention. 

Women are typically, and wrongly, still 

characterized as "economically inactive" 

in statistical surveys of agriculture, a 

result that tells us more about survey 

methodology than about reality [39]. 

Agricultural extension services still do 

not attach much importance to reaching 

women farmers or women on the farm. 

Policy makers and administrators 

typically still assume (in the face of the 

empirical data) that men are the farmers 

and women play only a "supportive role" 

as farmers' wives [40]. 

The official definition of a farmer in 

Nigeria in 1965, for example, was given 

as "an adult male... who has the right to 

the produce of a farm... women are not 

classified as farmers" [41]. Yet among 

many studies of rural women in Nigeria 

(WORDOC, 1988), [42] found that 92 per 

cent of the surveyed northern rural 

women gave farming as their primary or 

secondary occupation. Of these, 74 per 

cent owned or worked their own 

separate plots. While the official 

definition of a farmer in Nigeria has 

been corrected to be gender neutral, as 

in most other countries, gender bias is 

prevalent in official agricultural circles 

and among field professionals. Similar 

investigations conducted in selected 

states in India show that more than 60 

per cent of agricultural operations are 

performed by women farmers, yet they 

explanation that "most farmers in India 

are women" [23] is simply not reflected 

in extension provision or training. 

Gender Analysis at the Household 

Rural household typically is 

conceptualized in extension 

programmes and agricultural policies as 

a unit made up of individuals working in 

similar ways to meet common goals 

under the direction of a male head. In 

reality, the household is a more complex 

and dynamic social entity which may 

change its composition and goals over 

time as family members and dependents 

of varying age groups and sexes engage 

in various activities to meet the specific 

responsibilities assigned to each. 

However, while it is useful to draw 

attention to the fact that the division of 

labour along gender lines is a social 

constant and has profound implications 

for the organization of agriculture, 

men's and women's responsibilities and 

privileges vary along socio cultural and 

socioeconomic lines specific to a 

particular time and place. It is thus 

misleading to make assumptions about 

the particular patterns in gender 

relationships to be found in any one 

household on the basis of data from 

elsewhere. Even within one country, 

sweeping generalizations are not 

advisable. Studies in Nigeria have 

revealed differences in gender 

relationships even in ethnically similar 

rural Nigerian communities just 

kilometres apart [11]. 

It is thus a mistake to view "rural 

women" as a homogeneous social 

classification or to derive policies and 

services for "women in agriculture" that 

are not based on empirical research 

which captures the diversity. The 

consequence is that extension services 

need to be adapted to circumstance 

rather than designed on the basis of a 

single universal model. There is no one 

packaged extension model which can 

work for all women in all places [9]; [10]. 

The Changing Social Structure in 

Agriculture 

As the composition and structure of 

rural households change [3], gender 

responsibilities are under-going rapid 

change, typically with rural women 

becoming more responsible for 

household food security and children's 

welfare. One powerful indicator of these 

changes is the incidence of female-

headed rural households, which is on 

the increase in most developing 

countries. In sub-Saharan Africa, women 

head an estimated 45 per cent of rural 

households in Kenya, 35 per cent in 

Malawi, 30 to 40 per cent in Zambia, and 

15 per cent in Nigeria [34]; [35]; [36]. 

Practically, female-headed households 

are among the poorest, with the lowest 

level of food security [17], but in areas 

where female headship is the norm, as 

in the Caribbean, female headship can 

be a poor predictor of agricultural 

output, household welfare, or income 
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status [9]. In other cases, where women 

have had access to agricultural 

resources and services in their own 

right, as in parts of the Kenyan 

Highlands, women farming alone or with 

only sporadic assistance grim migrant 

husbands have proved themselves more 

than capable of increasing farm 

productivity, efficiency, and profit [5]. 

Data summarized by the [19] serve as 

gross indicators of the potential overall 

statistics of extension's female clientele 

(covering female farm operators and 

female-operated farms) and their 

distribution among large, medium, and 

small farms. Case study data from 

twelve countries (Burkina Faso, 

Cameroon, Rwanda, Senegal, 

Bangladesh, China, Indonesia, 

Philippines, Colombia, Mexico, Egypt, 

Yemen) indicate the following in the 

study areas: 

25 per cent of large farms were operated 

by women.19 per cent of medium-sized 

farms were operated by women. 

China and Indonesia both had an 

exceptionally high proportion of 

women operators of large and 

medium-sized farms. 

The numbers and percentage of 

women operators were greatest on small 

farms. 

Except for Indonesia, Philippines, 

Senegal, and Yemen, the 

percentage of female-headed 

farms was above 15 per cent, and 

in Mexico (61.46 per cent), Egypt 

(28.10 per cent), and Kenya 

(27.09 per cent), they accounted 

for a quarter to two thirds of all 

farms studied. 

Numerous instruments exist to guide 

agricultural professionals and policy 

makers in gender analysis relevant to 

research and extension programming. 

The instruments range from simple 

checklists and guidelines [2]; [3], to 

more detailed methodological 

handbooks [11]; [12]; [13] and analysis 

of gender-sensitive agricultural 

programming [23]; [24]. Increasingly, 

both the donor community and national 

governments require gender analysis 

before making agricultural sector 

investments. 

Improving Women's Access to 

Extension 

Agricultural extension strategies 

traditionally have focused on increasing 

production of cash crops by providing 

men with training, information, and 

access to inputs and services. This male 

bias is illustrated in farmer training 

centres, which have been established to 

provide residential training on technical 

subjects. Most do not provide separate 

washing and sleeping accommodations 

for men and women and do not provide 

facilities for the care of babies or young 

children, factors which may prevent 

women from attending the centres. 

Second, women's daily workloads do not 

usually allow them to be absent from 

home for residential training; even 

attending short courses may cause 

insuperable problems in arranging 

substitute care for children or the home. 

And third, even where attendance of 

women is quite high as a proportion of 

the total, women are given instruction 

mainly in home economics and craft 

subjects, not technical agriculture [2]; 

[3]. 

Further, in the overwhelming majority 

of countries, extension services have 

been staffed predominantly by men. 

Only in countries such as the 

Philippines have women field staff been 

deployed in sufficient numbers and with 

sufficient resources to become effective 

agents of change among women 

farmers. 

On the other hand, it is typical of 

ministries to assume that home 

economics services can substitute for 

agricultural training and information for 

women. Home economics and 

agriculture are both important, but they 

are not substitutes. Where home 

economics services have been provided, 

as [7] notes, female home economists 

worked almost exclusively with rural 

women, thus reinforcing the 

institutionalization of gender bias. 

Involve meDelaneyics services are far 

from universal and are poorly 

resourced, although some have 

struggled against the odds to provide 

farm women with technical information 

and training and with access to 

resources. 

The introduction of the training and 

visit system emphasized the selection of 

contact farmers as a mechanism for 

passing on information to other 

("follower") farmers in their area. The 

recommended selection criteria, such as 

title to land, literacy, or cooperative 

membership, as well as male extension 

staffs assumptions about women's roles 

in farming, have largely excluded 

women's involvement. In only a handful 

of countries (including China, Mexico, 

and Brazil) have women formed any 
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significant percentage of contact 

farmers or follower farmers. 

In some countries, individual contact 

has been complemented by group 

contact, especially, but not only, where 

it may be difficult for male have agents 

to have any typed of contact with 

individual women other than their own 

relatives. In many cultural settings, 

group extension significantly increases 

women's access [38], because the group 

context calms the fears of male 

extension agents, husbands, and women 

about transgressing norms of approved 

social contact. 

This may be particularly true in Islamic 

areas where women are in partial or 

total seclusion. Furthermore, in Islamic 

societies, there are probably not enough 

qualified adult females who are able to 

take up the post of change agent at the 

field level. However, in countries such 

as Bangladesh, the pioneering efforts of 

large-scale, non-government, rural 

development agencies such as BRAG and 

the Grameen Bank have demonstrated 

that religion and custom are not 

necessarily barriers to the hiring and 

field deployment of female staff, to the 

mobilization of women's groups and 

training of women leaders at the group 

and village levels by male staff, or to the 

development of efficient savings and 

credit services for rural women [7]. 

Women-dominated and managed agro-

industries, notably in poultry and silk, 

based on individual effort and rewards 

but mobilized through group 

mechanisms are becoming sizeable 

integrated enterprises backed by 

women's own savings and investments. 

The group concept is being deepened 

and expanded in a number of ways, as 

agro-industry development opens up 

opportunities for developing functional 

linkages between women's groups and 

centralized processing facilities. The 

production and processing of herbs, 

medicinal plants or perfume plants, for 

example, organized by TATA Industries 

in the private sector and BAIF in the 

nongovernment sector, provide 

examples from India of information and 

training linkages between women's 

groups and the agro industry. The 

development of women-only 

cooperatives in the Dairy Development 

Movement in south India is a notable 

case [10]; [11], but numerous other 

studies document the potential of this 

approach [34]. 

Empirical Review 

[19] conducted a study titled 

“Empowering Rural Women through 

information  provision: The Strategic 

Role of the library”. This study is 

premised against the background that 

rural women in Nigeria are 

predominantly farmers and therefore 

need information to improve on the 

practice. This paper used Focus Group 

Discussion (FGD) method and 

discovered that there were women 

cooperative societies in South-East 

Nigeria and that these cooperative 

societies get assistance more from the 

FADAMA, ADP and Agriculture 

Commercial Banks. The study also 

discovered that the women cooperative 

societies obtain literacy programmes 

through agriculture extension offices. 

The gap in the above study is lack of 

precision. In the present study, the 

researcher wants to know how 

communication has resulted in the 

adoption of the innovations brought 

about by FADAMA/ADP. 

Similarly, [8] studied “Gender Issues in 

Agricultural Extension and Rural 

Development in Nigeria”. This paper is 

premised against the background of the 

Integrated Agriculture Development 

Programme (IADP) which led to the 

establishment of the Agricultural 

Development Project. The paper informs 

that the ADP has transformed 

agricultural practices through 

information and that in most of the 

rural communities, the women gender 

was the target of the activities. The 

paper did qualitative critical reviews of 

the imperatives of information at the 

disposal of rural women for improved 

agricultural practice. 

METHODOLOGY 

Survey Research Method was adopted 

for this study since it entailed obtaining 

data from a cross section of the 

population of interest to the 

investigation [31]. Survey is oriented 

toward the analysis of the interrelations 

between opinion, beliefs, attitudes and 

practices of a given phenomenon. The 

area of study is Anambra North 

Senatorial District, composed of  

Ayamelum, Anambra East and Anambra 

West LGAs of Anambra State. This area 

is not only rural but their women engage 

in agriculture as the major occupation 

of the people. The population of rural 

women in agriculture was given by ADP 

(2018) in Anambra as 22, 301, for 

Anambra East, 25, 416 for Ayamelum, 
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and 24, 523 for Anambra West. It means 

that the total population of women in 

agriculture was 72, 240. The choice of 

Anambra East, Anambra West and 

Ayamelum out of the 7 LGAs in Anambra 

North Senatorial Zone was done through 

a probability sampling technique using 

the simple random without replacement. 

A sample size of 400 respondents was 

drawn for the study using the Cochran’s 

Statistical Formula. This sample was 

considered good for this study as 

recommended by [25]. Two study units 

were selected from each LGA as the 

study centre. Sample was allocated to 

the units based on the population of 

each study centre. The following result 

emerged: 

 Table 1: Distribution of Respondents 

Study Centre Allocated Sample Study Unit Allocation 

Anambra East 123 Aguleri  - 62 

Umuoba Anam  - 61 

Anambra West 136 Nzam  - 68 

Umuem – 68 

Ayamelum 141 Omor  -  71 

Anaku  - 70 

The above shows that the sample 

allocated to each of the 6 study units 

was based on an equitable division of 

the sample of their corresponding study 

centre and a positive allocation of the 

extra to any unit in the concerned 

centre. 

The measuring instrument used for the 

study was the questionnaire which gave 

each respondent an equal opportunity 

to answer the same set of questions as a 

bias eliminating strategy. The tool for 

data collection was tested for validity 

using the structural and statistical 

competence method. Also the pilot 

survey method was used to test for 

reliability. The certified copy of the 

questionnaire was duplicated to serve 

the sample and distributed through the 

availability method with effort that 

ensures even distribution within the 

selected study area. This is in order to 

minimize sampling error that can affect 

results.  

The researcher administered 400 copies 

on the respondents using the stratified 

sampling strategy. Results obtained 

from the survey were presented in 

simple frequency distributions table as 

shown below. 

DATA PRESENTATION AND ANALYSIS 

A total of 400 copies of the 

questionnaire was produced and 

distributed to the 3 Local Government 

Areas through the availability method 

[13]. It was discovered that 32 copies or 

8% of the copies were not properly 

completed or not returned for analysis. 

This study therefore considered the 

remaining 368 copies or 92% found 

usable as valid. The details of findings 

are as follows: 

Table 2: Respondents who have basic education who are aware of the activities of 

the FADAMA III Project 

Options Frequency Percentage  

Yes 

No 

292 

76 

79% 

21% 

Total 368 100% 

Source: Field Survey, 2018. 

Of the 368 respondents, 292 which is 79% are aware of the activities of the FADAMA III 

project while 76 accounting for 21% are not.  

Table 3: Respondents’ disposition toward the agriculture campaign message 

Options Frequency Percentage  

Adopted  

Not 

Cant tell 

262 

68 

38 

71% 

19% 

10% 

Total 368 100% 

Source: Field Survey, 2018. 

On their disposition toward the campaign message, 262-71% have adopted the message 

while 68-19% are not favourably disposed to the message. 10% which accounts for 38 

respondents are undecided.   
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Table 4: Respondents’ willingness to adopt the agricultural campaign messages for 

women empowerment 

Options Frequency Percentage  

Adopted  

Will adopt 

284 

82 

77.7% 

22.3% 

Total 368 100% 

Source: Field Survey, 2018. 

77.7% of the respondents said they have 

adopted the campaign messages for 

women empowerment while 82 

respondents which is 23.3% said they 

will adopt the message. 

The result of this survey indicates that 

the majority of the respondents (79%) 

were literate and aware of the 

innovations in agricultural practices 

introduced by the FADAMA III Project. 

The results also indicated that 71% of 

the respondents have a positive 

disposition to the campaign and have 

either adopted the practices or are 

willing to adopt the practices to improve 

their well-being. 77.7% of the 

respondents have adopted the message 

while 22.3% have not but are willing to 

implement the innovations in 

agriculture for women empowerment.  

Research Hypothesis 

The only research hypothesis 

formulated for this study was tested 

using the Weighted Mean method or 

Likert Scale since it was the obtained 

opinion from respondents that gave rise 

to the data analyzed. Value from the 

formulated hypothesis was matched 

against the decision point value of 3.0 

in order to either accept the null 

hypothesis H
0

 or reject it. The details 

are as follows:  

Table 5: Effect of campaign on economic empowerment 

Item 9 Response Total  Mean value                    

        X 

FADAMA III 

campaign 

improved the 

funds 

accruable to 

the rural 

women in 

agriculture. 

Code SA=5 A=4 UD=3 D=2 SD=1 15  

935 

320    

 

= 2.92 

 

X = 2.92 

Frequency  36 81 70 88 45 320 

Code value 

result  

180 324 210 176 45 935 

Percentage  11.25 25.31 21.88 27.50 14.0

6 

100.0

0 

Source: Field survey, 2018. 

Result from above table shows that the 

extent of agreements at more than one-

third of the respondents or 36.56% as 

against disagreements at 41.56% or less 

than the later by a difference of -5%. It 

implies campaign has not improved the 

funds accruable to the rural women in 

agriculture. It means that a further 

investigation has to be made to 

ascertain why such a situation exits. 

However, the determined mean value, X, 

was 2.92 which is less than the decision 

point value of 3.0, hence, the null 

hypothesis was accepted while its 

alternative was rejected, since X = 2.92 < 

3.0. It implies therefore, that FADAMA III 

campaign has not enhanced economic 

empowerment of rural women in 

agriculture. 

Also, item 10 in the questionnaire was 

used to test the above hypothesis. The 

item was designed to find if FADAMA III 

campaign was responsible for any 

improvement in the financial gain of 

rural women in agriculture. Obtained 

data were analyzed as follows: 

Tables 6: Campaign effect on economic empowerment of the women. 

Item 10 Response Total  Mean value                    

        X 

FADAMA III 

campaign is 

responsible for 

any improvement 

in the financial 

gain of rural 

women in 

agriculture                       

Code SA=5 A=4 UD=3 D=2 SD=1 15  

942 

320 

 

= 2.94 

 

X = 2.94 

Frequency  28 86 80 100 26 320 

Code value 

result  

140 336 240 200 26 940 

Percentage  8.75 26.87 25.00 31.25 8.13 100.00 

Source: Field survey, 2018. 
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The extent of agreement at 35.62% was 

found to be less than that of 

disagreement at 39.38% by a difference 

of -3.76%, which means that FADAMA III 

campaign is not responsible for any 

improvement in the financial gain of 

rural women in agriculture. Also, it was 

ascertained that the calculated mean 

value X, was 2.94, which is less than the 

decision point of 3.0 by a marginal 

difference of 0.06. It shows that X = 2.94 

< 3.0, which means that the null 

hypothesis, H
0

, was accepted and the 

alternative, H
1

, was rejected. The finding 

simply that FADAMA III campaign has 

not enhanced economic empowerment 

of rural women in agriculture. This 

finding, therefore, questions who 

benefits from the FADAMA III project. 

DISCUSSION OF FINDINGS 

One of the findings in this study was 

that rural women have basic education 

and knew about the communication 

campaigns of the FADAMA III project. In 

the past one decade, the FADAMA 

Project had gained wide acceptance in 

the Nigeria’s agricultural industry. 

Through the FADAMA Project, rural 

women now have a lot of cooperative 

societies to be able to access the 

trainings and the assistance offered by 

the FADAMA III Project. Therefore, the 

first finding of this study is in tandem 

with the provisions of the Diffusion of 

Innovation Theory which says so many 

innovative practices have been brought 

to rural agriculture by the FADAMA.  

With the aid of communication, the rural 

women were schooled into these 

innovative agricultural practices. 

Again, our second finding revealed that 

a significant proportion of the 

respondents are positively disposed to 

the message and have adopted the 

message of the project to improve their 

lot. Again, this finding supports the 

diffusion of innovation theory. There 

are four stages of the innovation 

diffusion process (information, 

persuasion, decision/adaption and 

confirmation). By applying the 

innovative agricultural practices 

brought about by the FADAMA Project, 

the rural women performed the 3
rd

 stage 

of the Diffusion of Innovation process. 

Again, this finding reinforces the study 

by [29] which found that rural women 

got and adapted to the information 

provided them by the FADAMA and ADP. 

The third finding revealed that the 

respondents were willing to adopt the 

innovative agricultural practices 

brought to them by the FADAMA III and 

the IFAD. This finding is in tandem with 

the qualitative paper titled “Gender 

Issues in Agricultural Extension and 

Rural Development in Nigeria” by [11].  

The study found information delivery 

relevant to improving agriculture. 

CONCLUSION 

The study has shown that society needs 

education and clearer explanations 

through information so as to benefit 

from policies, programmes and projects 

aimed at improvement and 

development. Economic empowerment 

of rural women in agriculture is 

therefore possible. The expected grant 

from FADAMA III project should be 

addressed to greatest benefit of society. 

Consequence of education and 

information failure on project goal 

attainment has been brought to the fore 

through empirical presentation, as in 

this study. This study has therefore 

contributed substantially to knowledge 

on agricultural information and 

communication research as well as 

literature.  

Better information is needed to erode 

misconceptions through mutual 

understanding [17]. Project and 

programme failure is associated with 

how message receivers perceive content 

reliability and source credibility [28]. In 

the area of empowerment through 

agriculture, the gender-sensitivity 

training, developed by donor agencies 

has significantly changed the patriarchal 

nature of agricultural practices in rural 

areas. There are now widespread uses of 

the innovations in the agricultural 

practices. Prior to these innovations, 

women in the area do not cultivate rice; 

they do not, in fact, own farms of their 

own. They only plant corn, and cocoyam 

in the yam farm of their husbands. 

Today, empowerment through 

agriculture has made the women play 

almost an equal role in the education of 

their children.

RECOMMENDATIONS 

It is therefore recommended that the 

activities of the IFAD/Value chain 

agricultural projects should be 

sustained. More farming and workshops 

should be held for the rural women. 

Theatre for development should be used 
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to further communicate these 

innovations. The involvement of 

government in selecting farming 

associations is unclear and needs to be 

further explained. This is to separate 

merit from politics. Such a confidence-

building attribute of information, 

according to Cutlip, Centre and 

Broom(2002) is required to enhance 

greater participation in the FADAMA III 

project.  
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