
 
http://www.inosr.net/inosr-arts-and-humanities/  
Evans et al 

INOSR ARTS AND HUMANITIES 6(1): 70-75, 2020  

70 
INOSR ARTS AND HUMANITIES 6(1): 70-75, 2020 

 

©INOSR PUBLICATIONS  

International Network Organization for Scientific Research                                                                                    ISSN: 2705-1676 

 

The Role of Media in Society Development 

 

Evans Valerie, Alexis P. Paul, Aidan Amanda and Philippe Austin 

 

Department of Communication Art University of Waterlo, Canada 

 

           Email: evan66valerie@hotmail.com  

 

ABSTRACT 

The Media has a purpose of entertaining, educating and informing. The masses rely on the 

media for information dissemination, consumption and distribution. Media entails and cuts 

across cultures, Nations and professionalisms. Recent years have witnessed immense and 

rapid growth and advancement in technology and technological aspects associated with the 

media. The era of face to face on physical contact in communication is slowly fading and 

the era of computers internet and overall digital communication is taking roots in all the 

media outlets. Digital technology has created and is continuously maintaining a total new 

environment for human thinking, learning, experience and communication. Thus, media are 

key factors in realization of millennium development goals that comprise of total universal 

education, gender equity, end of poverty and hunger for all, optimum child health, control 

and combat of HIV/AIDS, realization of environmental sustainability and achievement of 

global partnership. Media freedom is necessary to shape the society positively in terms of 

cultural aspects, norms and believes. A well informed society is critical in strategizing for 

society development.  
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INTRODUCTION 

Communication is a process through 

which we send and receive information. 

According to Denis McQuail, 

communication is a process which 

increases commonality, but also requires 

elements of commonality for it to occur at 

all. In modern society, mass 

communication is entrusted with the 

great task of communicating with people 

from different regions and from varied 

backgrounds. Communication between a 

mass medium and its audience is called 

mass communication [1]. There are 

multiple ways by which communication is 

made, and these are collectively known as 

the "media". The word "media" is plural 

form of the Latin word 'medium', and it is 

used as a collective noun to refer to 

newspapers, magazines, television, radio, 

films, the internet, etc [2]. 

Development is a complex phenomenon 

and hard to define precisely. Several 

indicators like economic growth, social 

welfare, per capita income, Gross 

Domestic Product (GDP), Gross National 

Product (GNP) have ruled development 

literature for many years, but the 

development scholars across the world 

are yet to define development in totality. 

The concept of development has been in 

constant flux due to changes in society 

and its passing through various stages of 

development itself. Due to globalization 

and its consequent changes in societal 

fabric, economy, polity, technology and 

communication perspectives, the 

indicators of development are also 

changing, in accordance with the needs of 

the particular society. In general 

economic growth, mass media facilities, 

and social welfare have always been 

regarded as the primary indicators of 

development.  

UNESCO suggested a minimum standard 

of mass media facilities in every country, 

for per thousand of population, there 
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should be one hundred copies of daily 

newspapers, fifty radio sets, twenty 

cinema sets and twenty television 

receivers [3]. [4] note "Development is a 

widely participatory process of directed 

social change in a society, intended to 

bring about both social and material 

advancement (including greater equality, 

freedom, and other valued qualities) for 

the majority of people through their 

gaining greater control over their 

environment." 

Functions and Responsibilities of the 

Media 

Mass communication is the process of 

delivering information, ideas, and 

attitudes to a sizeable and diversified 

audience through use of media developed 

for that purpose [5]. Mass communication 

has gained immense social significance 

because of mass media, like newspapers, 

radio, television, internet etc. According 

to [6], "the mass media refer to the 

organized means of communicating 

openly, at a distance, and to many at a 

short space of time" [7]. Mass media 

makes it possible for the message to 

reach far beyond the immediate proximity 

of the sender. Mass media teach us about 

people, they show us how they act and 

what is expected from them. Denis 

McQuail says, "one obvious feature of the 

mass media is that they are designed to 

reach to the many and the messages send 

through mass media has a vital 

receptence value" (ibid.). 

The role of media in development can be 

accessed from the functions and 

responsibilities that the media is assigned 

to. The powerful role of the mass media 

has been documented extensively in 

several communication theories of the 

past. [8] [9] [10] mentions that the main 

function of mass communication is 

surveillance of the environment, maintain 

correlation among various parts of the 

society in response to its environment, 

and transmission of the cultural heritage. 

[11] added one more function that is 

mobilizing function of media. Almost 

everywhere the media is expected to 

advance national interests and promote 

certain key values and behaviour 

patterns. In developing countries media is 

entitled to perform mobilizing function 

which calls for campaigning for societal 

objectives in the sphere of politics, war, 

economic development, work and 

sometimes religion.  

Hypodermic or Bullet theory suggests that 

media are extremely powerful institutions 

and media have direct, immediate and 

powerful effects on those who pay 

attention to their contents. Agenda 

Setting Theory, known as one of the most 

powerful theory of mass communication 

says that the news media present the 

public net with a picture of the world as it 

is but with an agenda of their own-a 

selection of reports about what is 

happening in the world. The theory also 

suggests that if a particular news item is 

presented prominently and frequently by 

the press, the public will come to believe 

that it is important [12]. Thus, the press 

does not necessarily tell us what to think, 

but it does tell us what to think about 

[13]. 

A whole series of factors cultural, social, 

psychological and so on operate at 

various stages to influence what is 

presented and how. Some journalists 

maintain that economic considerations 

often outweigh conceptions of the public 

interest in determining what is reported. 

In accordance with the law of large 

numbers, the media present what people 

will find interesting in order to attract the 

largest audience possible.  

The Social Responsibility Theory of the 

press states that media has lot of 

responsibilities towards society apart 

from the right to criticize government and 

other institutions. It is the duty of the 

press to preserve democracy by properly 

informing the public and by responding 

to society's interests and needs [14] [15]. 

Probably the most significant 

contribution of the social responsibility 

theorists is their view, about citizens' 

right to access information. According to 

them it is more important for citizens to 

have the right of access to information 

than it is for the press to achieve 

complete freedom of speech. 



 
http://www.inosr.net/inosr-arts-and-humanities/  
Evans et al 

INOSR ARTS AND HUMANITIES 6(1): 70-75, 2020  

72 
INOSR ARTS AND HUMANITIES 6(1): 70-75, 2020 

 

Development Media Theory came into 

existence with the main task of 

communication to be used to carry out 

the development functions in a society. 

This theory favours democratic grass-

roots involvement to a certain extent. It 

emphasized on 'Right to Communicate' 

based on article 19 of the Universal 

Declaration of Human Rights. Among 

many principles, this theory asserts that 

media should accept and carry out 

positive development tasks in line with 

nationally established policy.  

In the book 'Mass Communication Theory', 

Denis McQuail strongly advocates the 

power of mass media in mass 

dissemination of news, mass mobilization 

of people for good causes or bad ones 

and for the promotion of democratic 

participation. [16] [17] hold the view that 

the use of news and entertainment media 

by the allies, in the Second World War, 

established the role of mass media as 

potent weapon of propaganda. There was 

a strongly held view that mass publicity 

was effective in shaping opinion and 

influencing behaviour. More recent 

events, including the fall of communism, 

the Balkan wars and two Gulf wars, have 

confirmed media as an essential and 

volatile component in any international 

power struggle, where public opinion 

remains an important factor [18]. 

Media has been associated with social 

integration and identity. According to [19] 

the assimilation function of the press in 

society includes binding society together, 

giving leadership to the public, helping to 

establish the 'public sphere', providing 

space for the exchange of ideas between 

leaders and masses, satisfying the public 

needs for information, providing society 

with a mirror of itself, acting as the 

conscience of society [20]. 

In every discussion about role of media in 

development, the information and 

education function of mass media are 

taken up with great importance. As the 

Diffusion of Innovation model of mass 

communication given by [21] has five 

stages, like awareness, interest, 

evaluation, trial and adoption (AIETA), the 

first and foremost stage or requirement 

for adoption of any new innovation, i.e., 

awareness or knowledge which is to be 

disseminated through mass media for 

bringing in positive change or adoption of 

innovative ideas among people, has 

received much importance in 

development function of mass media.  

According to [22], the media are as much 

influenced by society as society is 

influenced by the media, and the impact 

is mutual and continuous [23]. In a 

society, media perform certain functions 

as Fourth Estate, as agenda setter, as 

watch-dog, as gate-keeper and as force-

multiplier. 

Media as Fourth Estate: The phrase 

'fourth-estate' denotes the profession of 

journalism. This was used by Burke. He 

said that there are three estates in 

parliament: the Lords Spiritual, the Lords 

Temporal and the House of Commons. In 

addition to these, there exists a Fourth 

Estate in society, i.e., the media [24]. The 

main idea behind this concept is that 

media act as a guardian of public interest 

and forms an important component of 

checks and balances in the functioning of 

modern democratic states. 

Media as Agenda Setter: According to 

agenda setting theory of the press, setting 

public agenda is one of the most 

important functions of the press. 

McCombs and Shaw claimed that media 

instruct audiences about what the public 

issues are, and also how much importance 

to be given to these issues. 

Media as Gatekeeper: The gate-keeping 

function of the media argues that there 

goes a long selection process by the 

editors and publishers of newspapers 

before what is being presented to the 

readers as news. The concept of news is 

thus constructed by the editors and 

media professionals, who are the 

gatekeepers in media industry [25]. As 

said by Walter Lippman, "Every newspaper 

when it reaches the reader is the result of 

a series of selections as to what items 

shall be printed, in what position they 

will be printed, how much space each 

shall occupy, what emphasis each shall 

have. There are no objective standard 

here. There are convention" [26]. 
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Media as Watchdog: As part of the 

watchdog function, media speak for the 

people, represent the interest of people, 

and serve as checks on the government. 

[27] identifies the responsibilities of a 

watchdog in the following ways: (a) A 

watchdog has to protect his owner, give 

him security and react to possible outside 

interference with the rights of his owner. 

(b) The watchdog has to know his 

loyalties; therefore, the media have to be 

loyal to the society, because they are the 

watchdog of society and not of 

government. (c) Anybody who threatens 

democracy, freedom of speech, the basic 

rights of the people, should be attacked 

by the watchdog. 

Media as Force Multiplier: In times of 

war the media exercise its force multiplier 

effects. As information is regarded as 

'power', by disseminating information in 

favour of particular interest groups, the 

media moulds national and international 

opinion. During Kargil war, media raised 

an alarm to help those families who had 

been killed in the battle of Kargil. The 

people were moved by the sacrifice made 

by the heroes. Such coverage provided an 

information as well as emotional linkage 

among the countrymen [28]. This is an 

example of force multiplier function of 

the media, the sufferings of martyr's 

widows as portrayed in media created 

strong public sentiment in favour of the 

families of matyrs. 

Media also play a notable role in the 

economic, political and social 

development of a country. 

Media and Political Development: In the 

political sphere, media has an important 

role to play in the areas of democracy and 

good governance, political transparency, 

foreign policy, human rights, war on 

terrorism, and public relations [29].  

Media and Economic Development: In 

the economic sphere, we can find media's 

role in the areas of economic policy and 

growth, economic empowerment, 

advertisements and tourism, business and 

investment, etc. 

Media and Social Development: In the 

social sphere media manage social issues, 

such as population control, education, 

food security, and public health. Acquired 

Immune Deficiency Syndrome (AIDS), 

communal conflicts, prostitution, and war 

on drugs, among others. 

CONCLUSION 

The Media if well utilized has the capacity 

to mobilize the masses, instill confidence 

in the people and ultimately transform 

the society. Information is power and may 

either build or destroy a society. The 

digital media, imagery communication 

and e-language are the route towards 

achievement of sustainable development 

and realization of millennium 

development goals. The media can as well 

change the culture and perception of the 

local community and embrace the power 

of globalization.  
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