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ABSTRACT 

Traditional media consists of mostly nameless and faceless people deciding what does and 

does not get printed and broadcasted. In this new era of internet and variety of social 

media, creation and consumption of news and information in our society is changing. 

Rapid transformation of traditional print media into online portals has become a new trend. 

On the one hand, the online social media has democratized the means of news production 

and dissemination, but on the other hand, it has become a breeding ground for false and 

fake news. Increasing use of mobile devices and easy Wi-Fi access to 3G/4G networks, the 

Facebook, Instagram, YouTube and Twitter have turned into powerful platforms for 

providing news and entertainment. Analysis of issues related to fake news is largely based 

on data available on various reliable and independent organizations, such as Pew Research 

Center (USA), Reuters (UK) and European Commission (EC). The impact of fake news in 

social media is a major concern in the society, as it can reduce or increase the effectiveness 

of programs, campaigns and initiatives aimed at improvement of lives, awareness and well-

being. This review examines the effect of fake news on the society with a view to x-raying 

it. 
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INTRODUCTION 

In 21st century, the social media has 

become an integral part of our daily lives, 

but its evolution has been in the works 

since the late 1980s. It‘s hard to believe 

that social media was merely a blip on our 

collective memory just 10 years ago. From 

primitive days of newsgroups and the 

early chat rooms, the new social media 

has changed the way we communicate, 

gather and share information. It has given 

rise to a connected global community. 

Imagine what the world would be like if 

we went back in time and applied social 

media concepts to everyday life. 

The traditional media, such as, 

newspapers and television has been 

controlled by mostly nameless, faceless 

people deciding what does and does not 

get published and broadcast. How is 

social media distinct from regular or 

traditional media? In the opinion of its 

creators, the new social media is more 

like a personal media. Social media like 

desktop publishing before it, 

democratizing the means of production, 

something all companies should be 

celebrating, unless of course, they have a 

monopoly on the means of news 

production. Unfortunately, in the last few 

years, this personal media has also given 

to new phenomenon called fake news. 

Fake news has been defined as fabricated 

information that imitates news media 

content in form but not in organizational 

process or intent, which overlaps with 

other information disorders, such as 

misinformation false or misleading 

information—and disinformation, which 

is false information that is deliberately 

disseminated to deceive people [1]. The 

impact of fake news in social media is a 

major concern in the society, as it can 

reduce or increase the effectiveness of 

programs, campaigns and initiatives 

aimed at improvement of lives, awareness 

and well-being. The advancements in the 

methodologies related to social media 

analysis provide new insights to unveil 

how citizens share health information and 

the ways in which fake news influences 
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the society. Social impact in social media 

(SISM) constitutes a novel methodology in 

both social media analytics and the 

evaluation of the social impact of 

research [2] [3] [4].  

Fake news has become a much-used and 

much-hyped term in the so-called ‗‗post-

truth‘‘ era that we now live in. It is also 

much-maligned: it is often blamed for 

having a disruptive impact on the 

outcomes of elections and referenda and 

for skewing democratic public debate, 

with the 2016 US Presidential elections 

and Brexit referendum often cited as 

examples. Fake news has also been 

flagged for fuelling propaganda and ‗‗hate 

speech‘‘ and even violence. ‗‗Pizzagate‘‘ is 

an infamous example of exceptional 

circumstances in which a false news story 

had a central role in a shooting incident. 

In December 2016, a man in Washington 

D.C. took it upon himself to self-

investigate a story (a completely 

unfounded conspiracy theory) that the 

Hillary Clinton campaign team was 

running a paedophile ring from the 

premises of a pizzeria. Shots were fired 

and he was arrested and charged with 

assault and related offences [5]. Given all 

this bad press, it is perhaps little wonder 

that fake news has become a major 

preoccupation for international 

organisations, national law- and policy-

makers, the media and media actors, civil 

society and academia.  

The dictionary meaning of the word 

―fake‖ is- not genuine, a forgery or a 

counterfeit. It implies intent to deceive. 

This online phenomenon deserves special 

attention, because fake news stories are 

now shared even more widely than the 

actual news. Some cynics would say, the 

fake news is what the other person reads. 

Wave after wave of digital innovations has 

forced new ways of creating, consuming 

and curating news. Social media, 

messaging apps and various email 

platforms provide a constant stream of 

news from people we are close to, as well 

as from total strangers. News stories on 

social media can now come piecemeal, as 

links or shares, putting less emphasis or 

altering the original source or publisher. 

Since the origin of the fake news is hard 

to trace, it makes it much more difficult 

to locate and prosecute those behind such 

actions [6] [7]. And, the hyper levels of 

immediacy and mobility have created an 

expectation that the news will come to us, 

whether we look for it or not.  

Understanding and Defining the Fake 

News Phenomenon 

The term fake news has been somewhat 

co-opted by Donald Trump recently, it is 

global and further eroding an already 

weakening trust in media.5 A lot of 

attention has been focused upon the issue 

of fake news recently, the level and 

nature of activity, and the supposed risks 

and threats that come with it. Blame for 

the current fake news trends has been 

levelled at different scapegoats [8]. Some 

have rushed to blame technology and the 

bottom-line priorities of internet and 

social media giants such as Google, 

Facebook and Twitter for the crisis. 

Others point to the media‘s own failures a 

deeply flawed and politicised press and 

broadcast system stuck in a metropolitan 

bubble, itself part of the establishment 

elite, and unable to properly connect with 

the frustration and anger of people and 

communities.‖ 

Fake news as a manipulative tool of 

communication and a problem is not 

something that is new. President Thomas 

Jefferson complained in 1807 that 

someone who does not read a newspaper 

is better informed on events that 

someone that does read newspapers. 

What is new and changing is how fake 

news is conceived and defined [9]. In a 

2017 British Parliamentary inquiry 

submission identified a number of 

aspects associated with the fake news 

trends: 1) Fake news has a broader 

definition than online media outlets 

publishing false stories to garner 

publicity, 2) Fake news has been a 

problem in the news media for a long 

time and fake news articles can be 

published by any media outlet, 3) Two 

common sources of fake news are press 

releases as part of marketing campaigns 

that are reproduced in the media without 

due process of fact-checking, as well as 

reporting on developments in science 

without a full critique of the scientific 

research conducted [10] [11]. 
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The first point is in reference to the 

expansion of public relations and 

lobbying firms inside the news systems of 

the world, which has resulted in a 

deliberate form of news management.9 

This is a basic summary from the point of 

view and observations of policy makers 

and practitioners, trying to establish the 

nature and extent of the problem at hand. 

[12] identified three types of fake news in 

their research: 1) serious fabrications that 

are uncovered in the media; 2) large scale 

hoaxes; and 3) humorous fakes, such as 

news satire, parody and game shows. 

There are some that object to the use of 

the term ‗fake news‘ because they think 

that it is unhelpful, yet feel obliged to use 

it because there are a lack of alternative 

means to name it. There is also an 

understanding that this is not just about 

news, but the whole information 

ecosystem. Therefore, there needs to be a 

breaking down of that environment into: 

1) the different types of content being 

created and shared, 2) understanding 

what motivates those who create that 

content, and 3) means of disseminating 

that content.10 Fake news has had a long 

history of use, recently the way in which 

the term was defined began to change. 

About one decade ago, some academics 

attempted to characterise such media and 

communication formats and content as 

satire and talk shows as being ‗fake news‘ 

owing to the aspect of their dependence 

on the mimicry of journalists and 

journalism that made up the ‗real‘ news 

[13]. More recently, the definition of fake 

news has moved to one that includes the 

elements of deception and 

misinformation. 

[14] stresses the need for journalists to 

seek facts and to engage audiences with 

accurate information. However, it is 

contradicted by an information 

environment where fact-based evidence is 

less relevant for a growing segment of the 

populace. This is evident where news 

organisations follow news trends and 

shape the narrative with deceptive 

statements. The observation by Albright 

concerning audiences increasingly 

seeking opinionated news rather than 

objective news was in part substantiated 

in a study on youth news behaviours and 

attitudes by [15]. Given the current level 

of debate and use of the term ‗fake news‘ 

a new turn in the definition and 

understanding of the practice seems to 

have evolved, which is fake news is a 

label to attach to news and information 

that contradicts one‘s world view and 

beliefs, and within the context of 

politicised debates where disputed facts 

surround complex controversies. This is 

seen in the different sides that publicly 

dismiss news and information, such as 

Trump‘s use of this tactic against 

mainstream reporting on or about him 

[16]. This leads to discussions on the 

presumed effect of fake news and 

assigning guilt for it. 

The fake news cycle does exert an effect 

upon people that are exposed to it. 

Research conducted by [17] hints at a 

trend where people exposed to high levels 

of fake news and low levels of hard news 

(as opposed to high levels of exposure to 

both fake and hard news) perceive a 

greater level of realism and authenticity 

in the fake news content. The higher 

profile of fake news in the global 

information environment has resulted in 

calls for creating automated methods for 

detecting deception and fake news in 

informational and news content [18]; [19]. 

Social media have taken a lot of attention 

and blame for spreading ‗fake news‘, 

however, a lack of professionalism by 

journalists should be taken into account 

too. Even though social media is a 

significant source of news headlines for 

mainstream media, and in some cases at 

least a third of that information is proven 

to be false, there are still few editorial 

guidelines issued on how to verify 

information from social media sources. 

This has an impact upon how the public 

view mainstream media content and its 

reliability. A Harvard-Harris poll 

conducted in the United States in 2017 

saw nearly two thirds of the respondents 

say mainstream press is full of fake news, 

which is a sentiment held by voters 

across the ideological spectrum [20]. 

There are some disagreements and 

diverging perceptions concerning the 

issue of fake news and how it should be 

defined and understood. However, not 

everyone agrees on the level of presumed 
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potency of social media and fake news in 

manipulating people to think and behave 

in a manner desired by the communicator 

[21].  

Effect of Fake News of Society 

Character assassination, branding, public 

relations, news management, propaganda 

and deception are all tools of the trade. 

Personalities or narratives that do not 

agree with the projected narrative are 

labelled as being ‗fake‘, subversive, 

conspiracy theories or any number of 

other labels that are intended to belittle 

the sender and not to engage in the 

content of the message. Character 

assassination is defined as being the 

deliberate destruction of an individual‘s 

reputation. Character assassins target the 

private lives, behaviour, values, and 

identity of their victims. Biographical 

details are altered or fabricated. Intimate 

features are made public. Achievements 

are questioned. Good intentions are 

doubted‖ [22]. The goal is to attack the 

moral standing of the target in the eye of 

the public, and to provoke a negative 

emotional response towards the object of 

character assassination. Ultimately it is 

about shaping minds and hearts in order 

for the public to be more inclined to do 

what is offered or suggested by the 

communicator of fake news. 

These situations are very much framed as 

being a crisis, which on the one hand is 

something that is a threat. It is a threat to 

values and norms, it is creating a 

situation of uncertainty and it requires 

urgency to rectify. That brings me to 

another aspect of a crisis, which involves 

a political call and mobilisation in order 

to resolve the identified source of crisis. 

It is often described as being something 

that requires unity of thought and action 

against a rather poorly defined threat that 

is promoted as being an existential threat. 

Of course, this requires managing and 

controlling the information flows around 

the said crisis, because if these 

information channels are not adequately 

controlled, it will adversely impact upon 

the operational aspects of the event. To 

shape perceptions of processes and 

events, a reality of diametrically opposed 

set of political forces are created and 

projected. This is done in a scripted form, 

where ‗good‘ and ‗bad‘ sides are seen to 

exist in an existential struggle that will 

decide the shape of the political and 

social world to come. The ‗good‘ side 

consists of the global Liberal Political 

Order21 and its leadership in global 

processes and events. There is the general 

public, which the political order speaks 

for and acts on their behalf, which can act 

as a form of victim in need of ‗rescue‘ at 

times. Enter the ‗bad‘ side [23], which are 

those that seek to challenge and/or topple 

the Liberal Order (by perception and not 

necessarily actual reality). 

It should be noted that fake news is not a 

recent phenomenon, it has been around 

for some time. News was noted by the 

father of modern public relations, Edward 

Bernays, as being not accidental in its 

timing or nature. In fact he saw news as a 

means for engineering consent [24] [25]. 

The measure of effect of fake news is 

found in the credibility of the messenger 

and the level of resonance with the 

intended target audience, which relies on 

a combination of timing and personal 

relevance to the target audience [26]. That 

audience must also have ability to access 

that information or ‗news‘. An excellent 

example of fake news being used as a 

means of character assassination and to 

instil fear in dissenters was seen in 2016 

when the Washington Post ran an article 

quoting extensively a front group named 

PropOrNot, claiming that they were a 

―nonpartisan group of researchers‖ (they 

were forced to publish a significant 

retraction afterwards). The story 

denounced some 200 different media 

outlets as being ―pro- Putin‖ or ―anti-

Clinton‖ without sufficient due diligence 

in fact checking [27] [28]. This led to 

claims that the Washington Post running 

intelligence agency propaganda in order 

to maintain information dominance by 

instigating a ‗New McCarthyism.‘  

CONCLUSION 

The crisis about fake news on various 

social media, such as Facebook, Twitter, 

You-Tube, Instagram and several popular 

communication apps including WhatsApp, 

LINE, Messenger and many others are 

worth studying for many reasons. In this 
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new era most of us are always connected 

to the internet and this is how we receive, 

sift and filter the daily news. Overtly and 

by implication, the online news portals 

and social media has much to teach us 

about current events, such as, human 

trafficking, the fight for women‘s 

equality, the environment crisis, and 

myriad of political, social, economic and 

cultural issues. Fake news is also affecting 

social fabric and dynamics, including 

politics, policies and global politics.  
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